Charakteristika predkladaného vystupu tvorivej ¢innosti /

Characteristics of the submitted research/ artistic/other output

Tlacivo VTC sluzi na predkladanie vystupov tvorivej ¢innosti podla metodiky hodnotenia tvorivych ¢innosti (Cast V. Metodiky na
vyhodnocovanie standardov) / The form is used to submit the research/artistic/other outputs according to the evaluation methodology
of research/artistic/other activities (part V. The Methodology for Standards Evaluation).

ID konania/ID of the procedure: *
Kéd VTC/Code of the research/artistic/other
output (RAOO):!

OCAL. Priezvisko hodnotenej osoby / Surname awarded to Lukac

the assessed person 2

OCA2. Meno hodnotenej osoby / Name awarded to the Michal

assessed person 2

OCA3. Tituly hodnotenej osoby / Degrees awarded to the doc. PhDr., PhD., Ed.D.

assessed person 2
OCA4. Hyperlink na zaznam osoby v Registri zamestnancov https://www.portalvs.sk/regzam/detail /21323
vysokych 3kél / Hyperlink to the entry of the person in the
Register of university staff 3

OCAD5. Oblast posudzovania / Area of assessment * Ekonémia a manaiment

OCAG. Kategoria vystupu tvorivej ¢innosti / Category of the Vedecky vystup /Scientific output
research/ artistic/other output

Vyber zo 6 moznosti (pozri Vysvetlivky k polozke OCA6) /
Choice from 6 options (see Explanations for OCA6).
OCA7. Rok vydania vystupu tvorivej ¢innosti / Year of 2024
publication of the research/artistic/other output
OCA8. ID zéznamu v CREPC alebo CREUC (ak je) / ID of the 1150118
record in the Central Registry of Publication Activity (CRPA)
or the Central Registry of Artistic Activity (CRAA) ®

https://app.crepc.sk/?fn=detailBiblioForm&sid=A30F35851761A7E995A

OCA9. Hyperlink na zdznam v CREPC alebo CREUC / BO7A3752E

Hyperlink to the record in CRPA or CRAA ©
OCA10. Hyperlink na zdznam v inom verejne https://www.researchgate.net/publication/378382262 Influence of C
pristupnom registri, katalégu vystupov tvorivych ommunication Infrastructure on Visitation of Selected UNESCO Loc
¢innosti / Hyperlink to the record in another ations

publicly accessible register, catalogue of research/
artistic/other outputs ’

OCA11. Charakteristika vystupu vo formate
bibliografického zaznamu CREPC alebo CREUC, ak
vystup nie je vo verejne pristupnom registri alebo
kataldgu vystupov / Characteristics of the output in
the format of the CRPA or the CRAA bibliographic
record, if the output is not available in a publicly
accessible register or catalogue of outputs

OCA12. Typ vystupu (ak nie je vystup registrovany v
CREPC alebo CREUC) / Type of the output (if the
output is not registered in CRPA or CRAA)

Vyber zo 67 moZnosti (pozri Vysvetlivky k polozke
OCA12) / Choice from 67 options (see Explanations
for OCA12).

OCA13. Hyperlink na stranku, na ktorej je vystup https://ijor.co.uk/ijor/article/view/3225
spristupneny (Uplny text, ind dokumentdcia a
podobne) / Hyperlink to the webpage where the
output is available (full text, other documentation,
etc.)

OCA14. Charakteristika autorského vkladu / 30 %
Characteristics of the author's contribution

OCA15. Anotacia vystupu s kontextovymi
informaciami tykajdcimi sa opisu tvorivého procesu
a obsahu tvorivej ¢innosti a pod. / Annotation of
the output with contextual information concerning
the description of creative process and the content

Charakteristika vystupu, ktory nie je registrovany v CREPC alebo CREUC / Characteristics of

the output that is not registered in CRPA or CRAA
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of the research/artistic/other activity, etc. &
Rozsah do 200 slov v slovenskom jazyku / Range up
to 200 words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up
to 200 words in English

OCA16. Anotacia vystupu v anglickom jazyku / Annotation of
the output in English °Rozsah do 200 slov / Range up to 200
words

Marketing and communication strategies of UNESCO World Heritage
sites have the potential to address the dual need for presentation in
conjunction with site conservation. The presented article aims to
determine the multi-year trends of the influence of individual marketing
communication tools on the attendance of selected UNESCO objects, to
map the level and quality of the application of communication
infrastructure in the cultural heritage environment and to derive
propositions for individual solutions aimed at improving the level of
communication infrastructure and increasing the attendance of selected
UNESCO objects. We use quantitative methods that we initiated in
selected UNESCO objects for analysis and subsequent evaluation of the
current state. The main contribution of this study is suggestions for
improving the level of communication infrastructure. Among the areas
where it is necessary to apply changes, we have identified the presence
of the entire region, raising awareness through an annual event, blog
marketing, influence marketing and social media.

OCA17. Zoznam najviac 5 najvyznamnejsich ohlasov na
vystup / List of maximum 5 most significant citations
corresponding to the output

Rozsah do 200 slov / Range up to 200 words

OCA18. Charakteristika dopadu vystupu na spoloc¢ensko-
hospodarsku prax / Characteristics of the output's impact on
socio-economic practice

Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Vysledky vyskumu vyznamne prispievaju k zefektivneniu riadenia
kultdrneho dediéstva v praxi. Analyza dlhodobych trendov v navstevnosti
UNESCO lokalit a ich vazby na vyuZitie marketingovej a komunikacnej
infrastruktiry odhaluje kritické faktory ovplyviiujuce rozhodovanie
navstevnikov. Vysledky umoZznuju tvorcom kultdrnych politik, spravcom
pamiatok a samospravam cielene optimalizovat marketingové nastroje,
¢im sa zvySuje pocet ndvstevnikov a s tym suvisiace regionalne prijmy.
Preukdzala sa zdsadnd uloha transformacie komunikacnych stratégii z
tradi¢nych offline foriem (napr. tlacené materialy) smerom k digitdlnym
nastrojom (socidlne siete, blogy, influencer marketing), ktoré vykazuju
vysSiu ucinnost pri aktivizacii modernych navstevnickych skupin. Vyskum
podporuje zavedenie systematického hodnotenia komunikacénych
nastrojov a navrhuje ich Upravu v zavislosti od preferencii cielovych
skupin. Dopad vystupu je teda aplikovatelny na podporu udrzatelného
cestovného ruchu, zvySovanie ekonomického prinosu kultirneho
turizmu a budovanie znacky regiénov prostrednictvom modernych
komunikacnych stratégii. Vyznamne tak prispieva k hospodarskej vitalite
a spolotenskému uznaniu kultdrnych institicii. /The results of the
research contribute significantly to making cultural heritage
management more effective in practice. Analysis of long-term trends in
visitor numbers to UNESCO sites and their links to the use of marketing
and communication infrastructure reveals critical factors influencing
visitor decision-making. The results enable cultural policy makers, site
managers and municipalities to target optimization of marketing tools,
thereby increasing visitor numbers and associated regional revenues.
The transformation of communication strategies from traditional offline
forms (e.g. printed materials) towards digital tools (social networks,
blogs, influencer marketing), which show higher effectiveness in
activating modern visitor groups, has proven to be crucial. The research
supports the introduction of a systematic evaluation of communication
tools and suggests their adaptation depending on the preferences of the
target groups. Thus, the impact of the output is applicable to promoting
sustainable tourism, increasing the economic benefits of cultural tourism
and branding regions through modern communication strategies. It thus
contributes significantly to the economic vitality and social recognition of
cultural institutions.

OCA19. Charakteristika dopadu vystupu a suvisiacich aktivit
na vzdeldvaci proces / Characteristics of the output and
related activities' impact on the educational process
Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Vystupy predmetného ¢lanku maja priamy a vyznamny dopad na
skvalitnenie vzdelavacieho procesu v ramci profilovych predmetov
Marketing, Regionadlny marketing v Studijnom programe ManaZment
v turizme a hotelierstve. Stddia prinasa aktualne empirické poznatky o
vplyve réznych foriem komunikaénych stratégii na navstevnost lokalit
kultdrneho dediéstva, ¢im obohacuje vyucbu o aplikovatelné data a
analytické pristupy. Ziskané vysledky su integrované do vyucébovych
aktivit formou pripadovych stadii, diskusnych seminarov a projektového
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vyucovania, ¢im podporuju rozvoj analytického a kritického myslenia
$tudentov. Studenti sa zaroveh zoznamuji s modernymi ndastrojmi
digitdlneho marketingu, metédami merania ich efektivity a principmi
strategického planovania v oblasti regiondlneho rozvoja. Vysledky
vyskumu zvySuju  prepojenie tedrie s praxou a podporuju
transdisciplindrne myslenie v oblasti manaZzmentu kultirneho dedi¢stva.
Zapojenie vysledkov do vyucby prispieva k rozvoju odbornych
kompetencii $tudentov, zvySuje ich uplatnitelnost na trhu prace, ato v
oblasti cestovného ruchu, kultirneho manaZmentu a regiondlneho
rozvoja. /The outputs of this article have a direct and significant impact
on improving the quality of the educational process in the profile subjects
of Marketing and Regional Marketing in the study program Management
in Tourism and Hospitality. The study provides up-to-date empirical
knowledge on the impact of different forms of communication strategies
on the visitation of cultural heritage sites, thus enriching the teaching
with applicable data and analytical approaches. The results are
integrated into teaching activities in the form of case studies, discussion
seminars and project-based learning, thus supporting the development
of students' analytical and critical thinking skills. Students are also
introduced to modern digital marketing tools, methods of measuring
their effectiveness and the principles of strategic planning in the field of
regional development. Research results enhance the connection between
theory and practice and promote transdisciplinary thinking in the field of
cultural heritage management. Incorporation of the results into teaching
contributes to the development of students' professional competences,
increases their employability on the labour market, namely in the field of
tourism, cultural management and regional development.




Charakteristika predkladaného vystupu tvorivej ¢innosti /

Characteristics of the submitted research/ artistic/other output

Tlacivo VTC sluzi na predkladanie vystupov tvorivej ¢innosti podla metodiky hodnotenia tvorivych ¢innosti (Cast V. Metodiky na
vyhodnocovanie standardov) / The form is used to submit the research/artistic/other outputs according to the evaluation methodology
of research/artistic/other activities (part V. The Methodology for Standards Evaluation).

ID konania/ID of the procedure: *
Kéd VTC/Code of the research/artistic/other
output (RAOO):!

OCAL. Priezvisko hodnotenej osoby / Surname awarded to Lukac

the assessed person 2

OCA2. Meno hodnotenej osoby / Name awarded to the Michal

assessed person 2

OCA3. Tituly hodnotenej osoby / Degrees awarded to the doc. PhDr., PhD., Ed.D.

assessed person 2
OCA4. Hyperlink na zaznam osoby v Registri zamestnancov https://www.portalvs.sk/regzam/detail /21323
vysokych 3kél / Hyperlink to the entry of the person in the
Register of university staff 3

OCA5. Oblast posudzovania / Area of assessment # Ekonémia a manaiment
OCAG. Kategoria vystupu tvorivej ¢innosti / Category of the Vedecky vystup
research/ artistic/other output

Vyber zo 6 moznosti (pozri Vysvetlivky k polozke OCA6) /
Choice from 6 options (see Explanations for OCA6).
OCA7. Rok vydania vystupu tvorivej ¢innosti / Year of 2022
publication of the research/artistic/other output
OCA8. ID zéznamu v CREPC alebo CREUC (ak je) / ID of the 777479
record in the Central Registry of Publication Activity (CRPA)
or the Central Registry of Artistic Activity (CRAA) °

https://app.crepc.sk/?fn=detailBiblioForm&sid=F5A87DA01C1FAA5675

OCA9. Hyperlink na zdznam v CREPC alebo CREUC / 2FC888A0

Hyperlink to the record in CRPA or CRAA ©
OCA10. Hyperlink na zdznam v inom verejne https://scholar.google.com/scholar?hl=sk&as sdt=0%2C5&q=Impact+o
pristupnom registri, katalégu vystupov tvorivych f+the+COVID-
¢innosti / Hyperlink to the record in another 19+pandemic+on+tourism+in+the+Czech+Republic&btnG=

publicly accessible register, catalogue of research/
artistic/other outputs ’

OCA11. Charakteristika vystupu vo formate
bibliografického zaznamu CREPC alebo CREUC, ak
vystup nie je vo verejne pristupnom registri alebo
kataldgu vystupov / Characteristics of the output in
the format of the CRPA or the CRAA bibliographic
record, if the output is not available in a publicly
accessible register or catalogue of outputs

OCA12. Typ vystupu (ak nie je vystup registrovany v
CREPC alebo CREUC) / Type of the output (if the
output is not registered in CRPA or CRAA)

Vyber zo 67 moZnosti (pozri Vysvetlivky k polozke
OCA12) / Choice from 67 options (see Explanations
for OCA12).

OCA13. Hyperlink na stranku, na ktorej je vystup https://te.sfedu.ru/evjur/data/2022/3/Tittelbachova et al.pdf
spristupneny (Uplny text, ind dokumentdcia a
podobne) / Hyperlink to the webpage where the
output is available (full text, other documentation,
etc.)

OCA14. Charakteristika autorského vkladu / 40 %
Characteristics of the author's contribution

OCAL15. Anotécia vystupu s kontextovymi
informaciami tykajdcimi sa opisu tvorivého procesu
a obsahu tvorivej ¢innosti a pod. / Annotation of
the output with contextual information concerning
the description of creative process and the content

Charakteristika vystupu, ktory nie je registrovany v CREPC alebo CREUC / Characteristics of

the output that is not registered in CRPA or CRAA
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of the research/artistic/other activity, etc. &
Rozsah do 200 slov v slovenskom jazyku / Range up
to 200 words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up
to 200 words in English

OCAL16. Anotécia vystupu v anglickom jazyku / Annotation of
the output in English °Rozsah do 200 slov / Range up to 200
words

Our paper aims at scrutinizing and evaluating the impacts of COVID-19
pandemic on international and domestic tourism in the Czech Republic.
Our methodology includes the analysis of empirical and statistical data
provided by the statistical agencies that stems from the systematic and
holistic literature review. The empirical research includes analysis and
comparison of time series of economic indicators. The paper evaluates
two groups of statistical indicators. The first group consists of domestic
and inbound tourism in the Czech Republic. The second area of research
is the analysis of the hotel sector in the Prague region. The analysis of
the hotel industry focuses on the development of the following
internationally used economic indicators: average daily rate, occupancy,
and revenue per available room. Our results reveal that there were
significant effects of the coronavirus pandemic both on the inbound and
the domestic tourism which brought about a plethora of social and
economic implications such as the decrease in the average occupancy of
hotel rooms or the revenues for the tourism and hospitality sector. As a
result of the pandemic, the tourism structure in the Czech Republic has
changed significantly with the institutions of tourism undegoing serious
transformational and structural changes that might take lots of time to
revert and to mitigate by the relevant tourism authorities, stakeholders,
and policymakers.

OCA17. Zoznam najviac 5 najvyznamnejsich ohlasov na
vystup / List of maximum 5 most significant citations
corresponding to the output

Rozsah do 200 slov / Range up to 200 words

[01] SIKYR, M.; TOMESKOVA, K.; BURES, R. Reflections on the crisis
management of selected municipal and city authorities during the
coronavirus pandemic. In: Acta Polytechnica CTU Proceedings. 2024, 46,
s.101-107. Scopus

[01] The Impacts of COVID-19 on the Visitor Attendance of Cultural and
Natural Heritage: A Case Study of the South Moravian Region / Tuzova,
Kristyna; Vaishar, Antonin; Stastna, Milada; Urbanova, Martina. DOI
10.3390/su151914081. In: Sustainability (Switzerland). — ISSN (online)
20711050. — Ro¢. 15, €. 19 (2023). Scopus

[01] Linking green human resource practices and sustainable
performance : the mediating role of job satisfaction and green
motivation / Abdelhamied, Hany Hosny; Elbaz, Ahmed Mohamed; Al-
Romeedy, Bassam Samir; Amer, Tamer Mohamed. DOI
10.3390/su15064835. In: Sustainability. ISSN (online) 2071-1050. — Ro.
15, ¢. 6 (2023), art. no. 4835, s. 1-18. WoS

[01] Loyalty programmes and their specifics in the Chinese hospitality
industry - qualitative study / Gubiniovd, Katarina; Moller, Thorsten
Robert; Trelova, Silvia; Jarossovd, Malgorzata Agnieszka. DOI
10.3390/admsci13060152. In: Administrative Sciences. ISSN 2076-3387.
—Roc¢. 13, ¢. 6 (2023), art. no. 152, s. 1-12. WoS, Scopus

[01] Impact of Covid-19 pandemic on tourism management in V4
countries / Bartos, Vojtéch; Rowland, Zuzana; Gavura, Stefan; Skopkova,
Katefina. DOl 10.17512/pjms.2023.28.1.04. In: Polish Journal of
Management Studies. ISSN 2081-7452. — WOS IDS number EL7KG. — Roc.
28, €. 1(2023), s. 62-81. WoS, Scopus

OCA18. Charakteristika dopadu vystupu na spolocensko-
hospodarsku prax / Characteristics of the output's impact on
socio-economic practice

Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Vysledky vyskumu su vyuZitelné pre strategické rozhodovanie v oblasti
hospodarskej politiky, regionalneho rozvoja a krizového manazmentu v
sektore cestovného ruchu. Ich aplikovatelnost spociva najma v podpore
zavadzania preventivnych mechanizmov a adaptacénych stratégii
zameranych na zvySenie odolnosti odvetvia voli externym Sokom.
Vystup vytvdra analyticky ramec pre tvorbu cielenej podpory malych a
strednych podnikatelskych subjektov v cestovnom ruchu a ubytovacich
sluzbach, ¢im prispieva k udrZaniu zamestnanosti a podnikatelskej
kontinuity v regiénoch zdvislych od turizmu. Ziskané poznatky taktiez
napomahaju  optimalizacii verejnych vydavkov v dase krizy
prostrednictvom lepsej identifikdcie zasiahnutych oblasti a segmentov. V
kontexte dlhodobej hospodarskej politiky je vystup relevantny aj pre
planovanie diverzifikicie turistickych produktov, podporu domaceho
cestovného ruchu a zavadzanie digitalnych rieseni do sluzieb v turizme.
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Zéaroven poskytuje vychodisko pre nastavovanie regiondlnych znaciek a
ich marketingovej komunikdcie, ¢o ma multiplikacny efekt na lokdlnu
ekonomiku a zamestnanost. /The research results are useful for strategic
decision-making in the field of economic policy, regional development
and crisis management in the tourism sector. Their applicability lies
mainly in supporting the introduction of preventive mechanisms and
adaptation strategies aimed at increasing the resilience of the sector to
external shocks. The output creates an analytical framework for the
development of targeted support for small and medium-sized businesses
in tourism and accommodation services, thus contributing to the
maintenance of employment and business continuity in tourism-
dependent regions. The insights gained also help to optimise public
spending in times of crisis through better identification of affected areas
and segments. In the context of long-term economic policy, the output is
also relevant for planning the diversification of tourism products, the
promotion of domestic tourism and the introduction of digital solutions
in tourism services. It also provides a basis for setting up regional brands
and their marketing communication, which has a multiplier effect on the
local economy and employment.

OCA19. Charakteristika dopadu vystupu a suvisiacich aktivit
na vzdelavaci proces / Characteristics of the output and
related activities' impact on the educational process
Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Vystupy a poznatky publikované v ¢lanku vyznamne obohacuju
vzdeldvaci proces v predmetoch Marketing, Regiondlny marketing v
Studijnom programe ManaZment v turizme a hotelierstve najma tym, Ze
poskytuju aktualny a interdisciplindrny ramec pre pochopenie zmien v
prostredi cestovného ruchu a kultirneho sektora. Spolo¢nym dopadom
je posilnenie schopnosti Studentov aplikovat analytické, manaZérske a
strategické pristupy v situdciach narusenia trhového prostredia. Studenti
si tak rozvijaju kompetencie v oblasti krizového riadenia, tvorby
adaptacnych stratégii a hodnotenia ekonomickych dopadov na kultirne
pracovat s empirickymi ddtami a prenasat teoretické koncepty do praxe
v kontexte aktudlnych vyziev, ¢&im sa prehlbuje ich pripravenost na vykon
odbornych ¢innosti v kultirnom a marketingovom manazmente. Vystup
zdroven podporuje zvySenie kvality odborného vzdeldvania a lepSiu
pripravenost absolventov na pdsobenie v riadiacich pozicidch v oblasti
kultury a cestovného ruchu./ The results and findings published in the
article significantly enrich the educational process in the subjects of
Marketing and Regional Marketing in the Tourism and Hospitality
Management study program, particularly by providing an up-to-date and
interdisciplinary framework for understanding changes in the tourism
and cultural sectors. The common impact is to enhance students' ability
to apply analytical, managerial and strategic approaches in situations of
market environment disruption. In doing so, students develop
competencies in crisis management, the development of adaptation
strategies and the assessment of economic impacts on cultural and
tourism institutions. At the same time, their ability to work critically with
empirical data and to transfer theoretical concepts into practice in the
context of current challenges is promoted, thus deepening their readiness
to perform professional activities in cultural and marketing
management. The outcome also promotes an increase in the quality of
professional education and better preparedness of graduates to work in
management positions in the field of culture and tourism.




Charakteristika predkladaného vystupu tvorivej ¢innosti /

Characteristics of the submitted research/ artistic/other output

Tlacivo VTC sluzi na predkladanie vystupov tvorivej ¢innosti podla metodiky hodnotenia tvorivych ¢innosti (Cast V. Metodiky na
vyhodnocovanie standardov) / The form is used to submit the research/artistic/other outputs according to the evaluation methodology
of research/artistic/other activities (part V. The Methodology for Standards Evaluation).

ID konania/ID of the procedure: *
Kéd VTC/Code of the research/artistic/other
output (RAOO):!

OCAL. Priezvisko hodnotenej osoby / Surname awarded to Lukac
the assessed person 2
OCA2. Meno hodnotenej osoby / Name awarded to the Michal

assessed person 2

OCA3. Tituly hodnotenej osoby / Degrees awarded to the
assessed person 2

doc. PhDr., PhD., Ed.D.

OCAA4. Hyperlink na zdznam osoby v Registri zamestnancov
vysokych 3kél / Hyperlink to the entry of the person in the
Register of university staff 3

https://www.portalvs.sk/regzam/detail /21323

OCAD5. Oblast posudzovania / Area of assessment *

Ekondmia a manaZzment

OCAG. Kategoria vystupu tvorivej ¢innosti / Category of the
research/ artistic/other output

Vyber zo 6 moznosti (pozri Vysvetlivky k polozke OCA6) /
Choice from 6 options (see Explanations for OCA6).

Vedecky vystup /Scientific output

OCA7. Rok vydania vystupu tvorivej ¢innosti / Year of 2021
publication of the research/artistic/other output
OCA8. ID zéznamu v CREPC alebo CREUC (ak je) / ID of the 422851

record in the Central Registry of Publication Activity (CRPA)
or the Central Registry of Artistic Activity (CRAA) ®

OCA9. Hyperlink na zaznam v CREPC alebo CREUC /
Hyperlink to the record in CRPA or CRAA ©

https://app.crepc.sk/?fn=detailBiblioForm&sid=06AF89090F4EB554653
997E54C

OCA10. Hyperlink na zdznam v inom verejne
pristupnom registri, katalégu vystupov tvorivych
¢innosti / Hyperlink to the record in another
publicly accessible register, catalogue of research/
artistic/other outputs 7

https://scholar.google.com/scholar?hl=sk&as sdt=0%2C5&q=The+inter
action+between+the+marketing+communications+audit+and+visitors+i
n+museumfacilities&btnG=

OCA11. Charakteristika vystupu vo formate
bibliografického zaznamu CREPC alebo CREUC, ak
vystup nie je vo verejne pristupnom registri alebo
kataldgu vystupov / Characteristics of the output in
the format of the CRPA or the CRAA bibliographic
record, if the output is not available in a publicly
accessible register or catalogue of outputs

OCA12. Typ vystupu (ak nie je vystup registrovany v
CREPC alebo CREUC) / Type of the output (if the
output is not registered in CRPA or CRAA)

Vyber zo 67 moZnosti (pozri Vysvetlivky k polozke
OCA12) / Choice from 67 options (see Explanations
for OCA12).

OCA13. Hyperlink na stranku, na ktorej je vystup
spristupneny (Uplny text, ind dokumentacia a
podobne) / Hyperlink to the webpage where the
output is available (full text, other documentation,
etc.)

https://communicationtoday.sk/the-interaction-between-the-
marketing-communications-audit-and-visitors-in-museum-facilities/

output that is not registered in CRPA or CRAA

OCA14. Charakteristika autorského vkladu /
Characteristics of the author's contribution

30%

OCA15. Anotacia vystupu s kontextovymi
informaciami tykajlcimi sa opisu tvorivého procesu
a obsahu tvorivej ¢innosti a pod. / Annotation of
the output with contextual information concerning
the description of creative process and the content
of the research/artistic/other activity, etc. &
Rozsah do 200 slov v slovenskom jazyku / Range up

Charakteristika vystupu, ktory nie je registrovany v CREPC alebo CREUC / Characteristics of the
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to 200 words in Slovak
Rozsah do 200 slov v anglickom jazyku / Range up
to 200 words in English

OCA16. Anotacia vystupu v anglickom jazyku / Annotation of
the output in English °Rozsah do 200 slov / Range up to 200
words

Museum facilities are part of an economic environment that is
continually developing and subject to hypercompetitive conflicts.
Museums must therefore apply adequate modern marketing tools,
including marketing communications, which not only have informative
and promotional functions, but at the same time enable the
management of museum profitability and numbers of visitors to
museums. Marketing communications for these institutions therefore
represent a critical aspect of museum management. The purpose of this
research study is to evaluate the levels of marketing communications to
museum visitors for the purpose of acquiring feedback for museum
management. At the same time, it is also possible to apply modern
auditing techniques to governance and marketing communications
management. This is a task undertaken by this research inquiry through
experimental CASI interviews on a sample of 2,020 museum visitors over
a period of four consecutive years and subsequent analyses using R
statistical software. The recorded data shows a strong correlation
between marketing communications and museum attendance. Based on
this data, it has been possible to interactively formulate audit
recommendations and a model for a marketing communications
optimisation audit approach that can enable museum management to
manage their marketing communications innovatively. At the same time,
the results have also expanded interdisciplinary knowledge of marketing
and management.

OCA17. Zoznam najviac 5 najvyznamnejsich ohlasov na
vystup / List of maximum 5 most significant citations
corresponding to the output

Rozsah do 200 slov / Range up to 200 words

[02] PETRU, Nadézda. Digitalni technologie jako nastroj controllingu a
transformace femesel. In: Handicraft - family business tradition or
innovation? Opole: Politechnika Opolska, 2023, s. 137-149. ISBN 987-83-
66903-37-1.

OCA18. Charakteristika dopadu vystupu na spolocensko-
hospodarsku prax / Characteristics of the output's impact on
socio-economic practice

Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Vystup vyznamne prispieva k spolo¢ensko-hospodarskej praxi v oblasti
riadenia kultdrnych institucii, predovsetkym muzei, a ponuka prakticku
metodiku na zvySovanie ich vykonnosti v stlade s principmi moderného
manazmentu. Aplikdciou marketingového komunikacného auditu
umozZniuje muzedm systematicky hodnotit Ucinnost jednotlivych
nastrojov komunikacie vo vztahu k navstevnikom. Vysledky vyskumu
poukazuji na kfuéovy vyznam cieleného riadenia marketingovej
komunikacie pri budovani lojality a opakovanej navstevnosti. Navrhnuty
model auditu poskytuje prakticky rdmec na optimaliziciu
marketingovych stratégii v kontexte obmedzenych rozpoctovych
zdrojov. Vystup tak priamo prispieva k racionalizacii vyuZivania verejnych
financii a zvySeniu hospoddrskej efektivnosti muzejnych zariadeni.
Zaroven podporuje zavadzanie vykonovo orientovaného pristupu do
kultdrnej politiky a riadenia institucii. Vyskum ma uplatnenie aj pri tvorbe
analytickych podkladov pre rozhodovanie samosprav a $tatu v oblasti
podpory kultdry. Metodika auditu je prenositelnd aj na iné typy
verejnych a neziskovych organizacii pracujucich s publikom.
Implementaciou vystupu sa posilfiuje transparentnost, profesionélne
riadenie a strategické planovanie v oblasti kultirneho manaimentu.
Vysledky majud  multiplikacny potencidl najma v oblasti rozvoja
kultdrneho turizmu a podpory regiondlnej identity. Celkovo vyskum
predstavuje inovativny pristup k meraniu a riadeniu marketingovej
efektivity v kultirnom sektore so silnym spolocenskym a ekonomickym
presahom. /The outcome contributes significantly to socio-economic
practice in the management of cultural institutions, especially museums,
and offers a practical methodology for improving their performance in
accordance with the principles of modern management. By applying the
marketing communication audit, it enables museums to systematically
evaluate the effectiveness of individual communication tools in relation
to visitors. The research results point to the key importance of targeted
marketing communication management in building loyalty and repeat
visitation. The proposed audit model provides a practical framework for
optimising marketing strategies in the context of limited budgetary
resources. Thus, the output directly contributes to rationalizing the use of
public funds and increasing the economic efficiency of museum facilities.
It also supports the introduction of a performance-oriented approach to
cultural policy and management of institutions. The research is also
applied in the development of analytical bases for decision-making of
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local governments and the state in the field of cultural support. The audit
methodology is transferable to other types of public and non-profit
organisations working with audiences. The implementation of the output
strengthens transparency, professional management and strategic
planning in the field of cultural management. The results have a
multiplier potential, especially in the field of cultural tourism
development and the promotion of regional identity Overall, the research
represents an innovative approach to the measurement and
management of marketing effectiveness in the cultural sector with strong
social and economic implications.

OCA19. Charakteristika dopadu vystupu a suvisiacich aktivit
na vzdelavaci proces / Characteristics of the output and
related activities' impact on the educational process
Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Vysledky publikovaného vyskumu predstavuju doleZity prinos pre rozvoj
vzdeldvacieho procesu v rdmci predmetov Marketing, Regiondiny
marketing v Studijnom programe ManaZment v turizme a hotelierstve.
Studenti mézu na konkrétnom pripade muzei analyzovat efektivnost
marketingovych komunikacii a ich vplyv na spravanie navstevnikov, ¢o
podporuje prakticki aplikdciu tedrie. Zavedeny model auditu
marketingovej komunikacie je vyuZitelny v semindrnych a projektovych
ulohach, pricom Studenti si osvojuju postupy identifikacie slabych miest
a navrhy optimalizacii. Vyskumné nastroje, ako CASI dotazniky a
Statistické spracovanie v prostredi R, su vynikajucou ukazkou vyuZitia
empirickych metdd v ekonomickych a manazérskych predmetoch. Déraz
na pracu s datami a KPI metrikami podporuje rozvoj analytickych a
rozhodovacich zru¢nosti. Studenti sa zaroveri naucdia segmentovat
cielové skupiny a zvolit vhodné formy komunikacie, ¢o je kluc¢ové pre
prax v oblasti kultirneho a marketingového manazmentu. Celkovo
predmetny vystup zvysuje kvalitu vyucby, prehlbuje prepojenie s praxou
a podporuje interdisciplinarny pristup vo vzdelavani. / The results of the
published research represent an important contribution to the
development of the educational process within the subjects of Marketing
and Regional Marketing in the study program Management in Tourism
and Hospitality. Students can analyse the effectiveness of marketing
communications and their impact on visitor behaviour using the specific
case of museums, which supports the practical application of the theory.
The established model of auditing marketing communications is
applicable in seminar and project assignments, with students learning
procedures for identifying weaknesses and suggesting optimizations.
Research tools such as CASI questionnaires and statistical processing in
the R environment are excellent examples of the use of empirical
methods in economics and management courses. The emphasis on
working with data and KPI metrics supports the development of
analytical and decision-making skills. Students will also learn how to
segment target groups and choose appropriate forms of communication,
which is crucial for practice in cultural and marketing management.
Overall, the outcome enhances the quality of teaching, deepens the
connection with practice and promotes an interdisciplinary approach in
education.




Charakteristika predkladaného vystupu tvorivej ¢innosti /

Characteristics of the submitted research/ artistic/other output

Tlacivo VTC sluzi na predkladanie vystupov tvorivej ¢innosti podla metodiky hodnotenia tvorivych ¢innosti (Cast V. Metodiky na
vyhodnocovanie standardov) / The form is used to submit the research/artistic/other outputs according to the evaluation methodology
of research/artistic/other activities (part V. The Methodology for Standards Evaluation).

ID konania/ID of the procedure: *
Kéd VTC/Code of the research/artistic/other
output (RAOO):!

OCAL. Priezvisko hodnotenej osoby / Surname awarded to Lukac
the assessed person 2
OCA2. Meno hodnotenej osoby / Name awarded to the Michal

assessed person 2

OCA3. Tituly hodnotenej osoby / Degrees awarded to the
assessed person 2

doc. PhDr., PhD., Ed.D.

OCAA4. Hyperlink na zdznam osoby v Registri zamestnancov
vysokych 3kél / Hyperlink to the entry of the person in the
Register of university staff 3

https://www.portalvs.sk/regzam/detail /21323

OCAD5. Oblast posudzovania / Area of assessment *

Ekondmia a manaZzment

OCAG. Kategoria vystupu tvorivej ¢innosti / Category of the
research/ artistic/other output

Vyber zo 6 moznosti (pozri Vysvetlivky k polozke OCA6) /
Choice from 6 options (see Explanations for OCA6).

Vedecky vystup /Scientific output

OCA7. Rok vydania vystupu tvorivej ¢innosti / Year of 2018
publication of the research/artistic/other output
OCAS8. ID zdznamu v CREPC alebo CREUC (ak je) / ID of the 85767

record in the Central Registry of Publication Activity (CRPA)
or the Central Registry of Artistic Activity (CRAA) ®

OCA9. Hyperlink na zaznam v CREPC alebo CREUC /
Hyperlink to the record in CRPA or CRAA ©

https://app.crepc.sk/?fn=detailBiblioForm&sid=8BF1488BC5A7F79D5C
EA59CB

OCA10. Hyperlink na zdznam v inom verejne
pristupnom registri, katalégu vystupov tvorivych
¢innosti / Hyperlink to the record in another
publicly accessible register, catalogue of research/
artistic/other outputs 7

https://scholar.google.com/scholar?cluster=17590994568484416987 &
hl=sk&as sdt=2005&sciodt=0,5

OCA11. Charakteristika vystupu vo formate
bibliografického zaznamu CREPC alebo CREUC, ak
vystup nie je vo verejne pristupnom registri alebo
kataldgu vystupov / Characteristics of the output in
the format of the CRPA or the CRAA bibliographic
record, if the output is not available in a publicly
accessible register or catalogue of outputs

CREPC alebo CREUC) / Type of the output (if the
output is not registered in CRPA or CRAA)

Vyber zo 67 moZnosti (pozri Vysvetlivky k polozke
OCA12) / Choice from 67 options (see Explanations
for OCA12).

OCA12. Typ vystupu (ak nie je vystup registrovany v

OCA13. Hyperlink na stranku, na ktorej je vystup
spristupneny (Uplny text, ind dokumentacia a
podobne) / Hyperlink to the webpage where the
output is available (full text, other documentation,
etc.)

https://communicationtoday.sk/data-envelopment-analysis-a-key-to-
the-museums-secret-chamber-of-marketing/

output that is not registered in CRPA or CRAA

OCA14. Charakteristika autorského vkladu /
Characteristics of the author's contribution

50 %

OCA15. Anotacia vystupu s kontextovymi

a obsahu tvorivej ¢innosti a pod. / Annotation of
the output with contextual information concerning
the description of creative process and the content
of the research/artistic/other activity, etc. &
Rozsah do 200 slov v slovenskom jazyku / Range up

Charakteristika vystupu, ktory nie je registrovany v CREPC alebo CREUC / Characteristics of the

informaciami tykajlcimi sa opisu tvorivého procesu
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to 200 words in Slovak
Rozsah do 200 slov v anglickom jazyku / Range up
to 200 words in English

OCA16. Anotacia vystupu v anglickom jazyku / Annotation of
the output in English °Rozsah do 200 slov / Range up to 200
words

Intensive financial investments in marketing communication of
museums are connected, in parallel, to their visual presentation as well
as to strengthening the communication efficiency toward public.
However, the unresolved question remains whether these finances are
spent effectively or rather whether the communication strategy plan
attracts the adequate target audience. How many visitors did react to a
given campaign? Unfortunately, there is no single and definite answer
on how to measure the efficiency of marketing communication in
museums. The aim of the study is to use the Data Envelopment Analysis
method to introduce a model for helpful assessment of the marketing
communication efficiency within museums. While searching for the
solution, we were inspired by the production economics, from which we
chose the statistical method of Data Envelopment Analysis. This allowed
us to evaluate the efficiency of production units and also to identify
inefficiencies. In the public and non-profit sector, this methodological
approach appears very rarely, and according to our findings, it has not
been applied yet in the museum sphere in Slovakia.

OCA17. Zoznam najviac 5 najvyznamnejsich ohlasov na
vystup / List of maximum 5 most significant citations
corresponding to the output

Rozsah do 200 slov / Range up to 200 words

[01] Cabinova, V., Onuferova, E., Jurovd, N., & Fedoréikova, R. (2020).
Efficiency evaluation of the medical SPA sector in Slovakia: An application
of DEA method. Calitatea, 21(178), 7-14.

[01] Stacho, Z., Stachova, K., Cagéanova, D., & BIstakova, J. (2020). The
Key Managerial Competencies Tendencies Application in the Business
Environment in Slovakia within the Context of Industry 4.0. EAl Endorsed
Transactions on Energy Web, 8(32), e11.

[o1] Vrabkova, I., & Becica, J. (2021). The Technical and Allocative
Efficiency of the Regional Public Galleries in the Czech Republic. SAGE
Open, 11(2), 21582440211009221.

[01] Kupec, V. (2021) A new concept of the marketing communications
diagnostic audit. In Marketing Identity: New changes, new challenges.
Trnava: Faculty of Mass Media Communication, University of SS. Cyril
and Methodius in Trnava, 2021, s. 431. ISBN 978-80-572-0220-2. ISSN
1339-5726.

[01] Cernd, J., Lejskova, P., Lilzbetinovd, L., Galera Mattsova, J. (2022)
Transformation of Marketing Macro-Economic Environment of Tourism
with Emphasis on Changes in Mobility During COVID-19 Pandemic. In:
Logi : De Gruyter. De Gruyter Open. ISSN 1804-3216. ISSN (online) 2336-
3037. Rot. 13, & 1 (2022), pp. 186-197.

OCA18. Charakteristika dopadu vystupu na spoloc¢ensko-
hospodarsku prax / Characteristics of the output's impact on
socio-economic practice

Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Vyskum predstavuje vyznamny prinos pre spolocensko-hospodarsku
prax, najma v oblasti riadenia kultirnych institucii a optimalizacie
vyuZivania verejnych zdrojov. Zavedenim metddy Data Envelopment
Analysis (DEA) do hodnotenia efektivnosti marketingovej komunikacie
muzei je ponuknuty objektivny ndstroj na meranie ndvratnosti
marketingovych investicii. Vysledky tak umoziuju identifikovat
neefektivne komunikaéné nastroje a presmerovat finantné prostriedky
do efektivnejsich kandlov, ako st webové stranky a socidlne siete, ktoré
preukazali najvy3siu Ucinnost. Uvedenym spdsobom vyskum podporuje
hospodarnejsie nakladanie s verejnymi financiami a zaroven zvysuje
konkurencieschopnost muzei v oblasti kultirneho turizmu. DEA model
poskytuje zéklad pre strategické planovanie marketingovych aktivit a
zavedenie vykonnostného hodnotenia do riadiacich procesov muzei.
Vystupy vyskumu taktieZ podporuju profesionalizaciu zamestnancov v
oblasti marketingu a manazmentu kultdrneho dedi¢stva. Implementécia
tejto metodiky umozZriuje muzeam pravidelne preukazovat efektivnost
vynalozenych verejnych zdrojov, ¢o posilfiuje ich transparentnost a
spolo¢ensku zodpovednost. Celkovo vyskum prispieva k efektivnejsiemu
fungovaniu kultdrnych institucii a ich vac¢siemu ekonomickému prinosu
pre regiony. /The research makes a significant contribution to socio-
economic practice, particularly in the management of cultural
institutions and the optimisation of the use of public resources. The
introduction of the Data Envelopment Analysis (DEA) method into the
evaluation of the effectiveness of marketing communication of museums
offers an objective tool for measuring the return on marketing



file:///C:/Users/200629/AppData/Local/Temp/VTC_SjAj.xlsx%23'poznamky_explanatory%20notes'!A1
file:///C:/Users/200629/AppData/Local/Temp/VTC_SjAj.xlsx%23'poznamky_explanatory%20notes'!A1
file:///C:/Users/200629/AppData/Local/Temp/VTC_SjAj.xlsx%23'poznamky_explanatory%20notes'!A1
file:///C:/Users/200629/AppData/Local/Temp/VTC_SjAj.xlsx%23'poznamky_explanatory%20notes'!A1
file:///C:/Users/200629/AppData/Local/Temp/VTC_SjAj.xlsx%23'poznamky_explanatory%20notes'!A1
file:///C:/Users/200629/AppData/Local/Temp/VTC_SjAj.xlsx%23'poznamky_explanatory%20notes'!A1

investments. The results thus make it possible to identify ineffective
communication tools and redirect funds to more effective channels, such
as websites and social networks, which have proven to be the most
effective. In this way, the research promotes a more cost-effective use of
public funds and at the same time increases the competitiveness of
museums in the field of cultural tourism. The DEA model provides a basis
for strategic planning of marketing activities and the introduction of
performance evaluation into museum management processes. The
research findings also support the professionalisation of staff in the field
of cultural heritage marketing and management. The implementation of
this methodology enables museums to regularly demonstrate the
effectiveness of public resources spent, which strengthens their
transparency and social accountability. Overall, the research contributes
to more efficient functioning of cultural institutions and their greater
economic contribution to the regions.

OCA19. Charakteristika dopadu vystupu a suvisiacich aktivit
na vzdelavaci proces / Characteristics of the output and
related activities' impact on the educational process
Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Vysledky vyskumu aplikacie metddy Data Envelopment Analysis (DEA) pri
hodnoteni efektivnosti marketingovej komunikdcie muzei predstavuju
vyznamny prinos pre vzdeldvaci proces v predmetoch Marketing,
Regiondlny marketing v Studijnom programe ManaZment v turizme a
hotelierstve. Studenti maji moznost oboznamit sa s vyuzitim pokrocilych
analytickych nastrojov, ako je DEA, v oblasti marketingového riadenia
verejnych a kultdrnych institdcii. Predmetny vystup umozZriuje prepojit
teoretické poznatky o marketingovej komunikacii s kvantitativnym
hodnotenim efektivnosti, ¢im sa podporuje rozvoj analytického myslenia
a rozhodovacich schopnosti Studentov. Prezentovana metodika
poskytuje prakticky ndvod na zavedenie meratelnych ukazovatelov a
vykonnostnych metrik do riadenia marketingovych aktivit muzei. Vyucba
je tak obohatend o aktudlne poznatky z oblasti optimalizacie
marketingovych rozpoctov a efektivneho riadenia komunikacnych
kampani v kultirnom sektore. Analyza vysledkov tiez umozriuje
Studentom pochopit vyznam efektivneho vyuzivania verejnych zdrojov a
aplikovat principy hospodédrnosti a Uéinnosti v praxi. Sucasne sa
podporuje rozvoj kompetencii v oblasti digitalizacie marketingovych
procesov a riadenia navstevnickej spokojnosti. Celkovo vyskum prispieva
k zvySovaniu kvality vzdeldvania budicich marketingovych Specialistov.
/The results of the research on the application of the Data Envelopment
Analysis (DEA) method in evaluating the effectiveness of museum
marketing communication represent a significant contribution to the
educational process in the subjects of Marketing and Regional Marketing
in the study program Management in Tourism and Hospitality. Students
have the opportunity to learn about the use of advanced analytical tools,
such as DEA, in the marketing management of public and cultural
institutions. The subject outcome allows to link theoretical knowledge of
marketing communication with quantitative evaluation of effectiveness,
thus promoting the development of students' analytical thinking and
decision-making skills. The presented methodology provides a practical
guide for introducing measurable indicators and performance metrics
into the management of museum marketing activities. The teaching is
thus enriched with up-to-date knowledge in the field of optimization of
marketing budgets and effective management of communication
campaigns in the cultural sector. The analysis of the results also enables
students to understand the importance of efficient use of public resources
and to apply the principles of economy and efficiency in practice. At the
same time, the development of competences in the field of digitalization
of marketing processes and visitor satisfaction management is
promoted. Overall, the research contributes to improving the quality of
education of future marketing specialists.




Charakteristika predkladaného vystupu tvorivej ¢innosti /

Characteristics of the submitted research/ artistic/other output

Tlacivo VTC sluzi na predkladanie vystupov tvorivej ¢innosti podla metodiky hodnotenia tvorivych ¢innosti (Cast V. Metodiky na
vyhodnocovanie standardov) / The form is used to submit the research/artistic/other outputs according to the evaluation methodology
of research/artistic/other activities (part V. The Methodology for Standards Evaluation).

ID konania/ID of the procedure: *
Kéd VTC/Code of the research/artistic/other
output (RAOO):!

OCAL. Priezvisko hodnotenej osoby / Surname awarded to Lukac

the assessed person 2

OCA2. Meno hodnotenej osoby / Name awarded to the Michal

assessed person 2

OCA3. Tituly hodnotenej osoby / Degrees awarded to the doc. PhDr., PhD., Ed.D.

assessed person 2
OCA4. Hyperlink na zaznam osoby v Registri zamestnancov https://www.portalvs.sk/regzam/detail /21323
vysokych $kol / Hyperlink to the entry of the person in the
Register of university staff 3

OCAGS. Oblast posudzovania / Area of assessment * Ekondmia a manazment

OCAG. Kategoria vystupu tvorivej ¢innosti / Category of the Vedecky vystup /Scientific output
research/ artistic/other output

Vyber zo 6 moznosti (pozri Vysvetlivky k polozke OCA6) /
Choice from 6 options (see Explanations for OCA6).
OCA7. Rok vydania vystupu tvorivej ¢innosti / Year of 2020
publication of the research/artistic/other output
OCA8. ID zéznamu v CREPC alebo CREUC (ak je) / ID of the 202769
record in the Central Registry of Publication Activity (CRPA)
or the Central Registry of Artistic Activity (CRAA) °

https://app.crepc.sk/?fn=detailBiblioForm&sid=2E304A331D27342F9A

OCA9. Hyperlink na zdznam v CREPC alebo CREUC / CB568A15
Hyperlink to the record in CRPA or CRAA ©

OCA10. Hyperlink na zdznam v inom verejne https://scholar.google.com/scholar?cluster=16406293199166772960&
pristupnom registri, katalégu vystupov tvorivych hl=sk&as sdt=0,5

¢innosti / Hyperlink to the record in another
publicly accessible register, catalogue of research/
artistic/other outputs 7

OCA11. Charakteristika vystupu vo formate
bibliografického zaznamu CREPC alebo CREUC, ak
vystup nie je vo verejne pristupnom registri alebo
kataldgu vystupov / Characteristics of the output in
the format of the CRPA or the CRAA bibliographic
record, if the output is not available in a publicly
accessible register or catalogue of outputs

OCA12. Typ vystupu (ak nie je vystup registrovany v
CREPC alebo CREUC) / Type of the output (if the
output is not registered in CRPA or CRAA)

Vyber zo 67 moZnosti (pozri Vysvetlivky k polozke
OCA12) / Choice from 67 options (see Explanations
for OCA12).

OCA13. Hyperlink na stranku, na ktorej je vystup https://www.mdpi.com/2227-7072/8/3/39
spristupneny (Uplny text, ind dokumentacia a
podobne) / Hyperlink to the webpage where the
output is available (full text, other documentation,
etc.)

OCA14. Charakteristika autorského vkladu / 40 %
Characteristics of the author's contribution

OCAL15. Anotécia vystupu s kontextovymi
informaciami tykajlcimi sa opisu tvorivého procesu
a obsahu tvorivej ¢innosti a pod. / Annotation of
the output with contextual information concerning
the description of creative process and the content
of the research/artistic/other activity, etc. &

Charakteristika vystupu, ktory nie je registrovany v CREPC alebo CREUC / Characteristics of

the output that is not registered in CRPA or CRAA
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Rozsah do 200 slov v slovenskom jazyku / Range up
to 200 words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up
to 200 words in English

OCAL16. Anotécia vystupu v anglickom jazyku / Annotation of
the output in English °Rozsah do 200 slov / Range up to 200
words

Marketing communication is a concise part of modern museum
management. Museums operate in a competitive environment;
therefore, it is important to pay sustained attention to every component
of a given museum’s marketing communication. Changes, international
trends, and visitor preferences have an influence on marketing
communication. Museum management must devote expert deliberation
towards determining which components of their marketing
communication are significant for museum visitors. Moreover, the
effectiveness of the use of expenses plays an important role in museum
management; it is also essential to combine effectively the individual
components of marketing communication. The present research aims to
find a correlation between the components of museum marketing
communication, which is not being addressed in detail in the
contemporary research. The aim of the research is therefore to
determine the dependence amongst elements of the marketing
communication of museums on questioning the visitors. The aim was
achieved by implementing the modern audit approach and empirical
research into marketing communication: the Paper Aided Personal
Interview (PAPI) method with a Likert scale, a reliability check with
Cronbach’s alpha, and dependency determination with Pearson’s
correlation. All results were investigated through the use of a
questionnaire on the international EU 27 sample of museum visitors.
These conclusions allow museum management to build their marketing
communication on the principles of Economy, Efficiency, and
Effectiveness (the 3E principles).

OCA17. Zoznam najviac 5 najvyznamnejsich ohlasov na
vystup / List of maximum 5 most significant citations
corresponding to the output

Rozsah do 200 slov / Range up to 200 words

[o1] Pavlak, M., Pisaf, P., & Vacek, J. (2021, September). Czech SMEs
Innovativeness and International Business Cooperation Specifics. In
Liberec Economic Forum (p. 83).

[01] Madan, A., & Rosca, M. I. (2022). Current Trends in Digital
Marketing Communication”, Journal of Marketing Research and Case
Studies, Vol. 2022 (2022),

[0o1] Petrl, N., & Kroslakovd, M. N. (2021). Insights on Trends of
Academic Research into Family Business. Economic Studies &
Analyses/Acta VSFS, 15(1).

[o1] Vacek, J., Pavlak, M., & Pisaf, P. (2021) Czech SMEs Innovativeness
and International Business Cooperation Specifics.

[o1] PEng, L., Mei, Z., Shengzong, H. et al. Computer Aided Marketing
Decision Making. In: Lecture Notes on Data Engineering and
Communications Technologies (125). Berlin (Nemecko) Springer
Science+Business Media B.V., 2022. — ISSN 23674512. — ISSN (online)
23674520, pp. 372-377.

[01] Mosako, D. R. (2022).Implementation of museum educational
strategies through information communication technology: building on
the global sustainable development goal 4. In: South African Museums
Association Bulletin. ISSN 03708314. Roc. 44, ¢. 1 (2022), s. 29-37.

[01] Florido-Benitez, L. (2023) The location of airport an added value to
improve the number of visitors at US museums. In: Case Studies on
Transport Policy. Amsterdam: Elsevier. ISSN 2213-624X. ISSN (online)
2213-6258. Rot. 11 (2023), art. no. 100961, pp. 1-21.

OCA18. Charakteristika dopadu vystupu na spolocensko-
hospodarsku prax / Characteristics of the output's impact on
socio-economic practice

Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Realizovany vyskum ma vyznamny dopad na spoloc¢ensko-hospodarsku
prax, najma v oblasti riadenia kultdrnych institucii (muzei). Vysledky
auditu  marketingovej komunikdcie muzei poskytuji metodické
vychodisko pre optimalizaciu marketingovych stratégii na principoch
hospodarnosti, efektivnosti a ucinnosti (3E). Zavedenie odporucanych
postupov umozriuje mizeam efektivnejsie vyuZivat finantné prostriedky
a zvySovat ndvratnost investicii do marketingu. Vyskum podporuje
digitalizaciu sluZieb a vyuZzivanie modernych technolégii, ¢im prispieva k
osloveniu SirSieho publika a rastu navstevnosti. Aplikdcia vysledkov vedie
k profesionalizacii marketingového riadenia a zvySuje ekonomickud
udrzatelnost institucii. Zaroven vytvara podklady pre vzdeldvanie v
oblasti kultirneho manaimentu a podporuje strategické planovanie
pomocou meratelnych ukazovatelov. Jednotlivé zistenia zefektiviiuju
rozhodovacie procesy a lepsie reflektuju potreby navstevnikov. Vysledky
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vyskumu zédroven podporuju spolupracu kultdrneho a podnikatelského
sektora a prispievaju k rozvoju znalostnej ekonomiky v oblasti kultdrnych
a kreativnych odvetvi. / The conducted research has a significant impact
on socio-economic practice, especially in the field of management of
cultural institutions (museums). The results of the audit of marketing
communication of museums provide a methodological basis for the
optimization of marketing strategies based on the principles of economy,
efficiency and effectiveness (3E). The implementation of the
recommended practices enables museums to use funds more efficiently
and increase the return on investment in marketing. Research supports
the digitisation of services and the use of modern technologies, thus
contributing to reaching a wider audience and increasing visitor
numbers. The application of the results leads to the professionalisation
of marketing management and increases the economic sustainability of
institutions. At the same time, it provides a basis for cultural
management education and supports strategic planning through
measurable indicators. Individual findings streamline decision-making
processes and better reflect visitor needs. The research results also
support cooperation between the cultural and business sectors and
contribute to the development of the knowledge economy in the cultural
and creative industries.

OCA19. Charakteristika dopadu vystupu a suvisiacich aktivit
na vzdelavaci proces / Characteristics of the output and
related activities' impact on the educational process
Rozsah do 200 slov v slovenskom jazyku / Range up to 200
words in Slovak

Rozsah do 200 slov v anglickom jazyku / Range up to 200
words in English

Vysledky realizovaného vyskumu predstavuju vyznamny prinos pre
vzdeldvaci proces v predmetoch Marketing, Regiondlny marketing v
$tudijnom programe ManaZment v turizme a hotelierstve. Studentom
poskytuju  prakticky priklad aplikacie kvantitativnych  metdod
marketingového vyskumu, ako su PAPI dotazniky, Likertova skdla, ci
korelacné analyzy. Zistenia z vyskumu ilustruju moZnosti optimalizacie
marketingovej komunikacie muzei podla principov hospodarnosti,
efektivnosti a Gcinnosti (3E), ¢im obohacuju teoretické poznatky o
pripadové studie z kulturneho sektora. Vyskum zéroven reflektuje
vyznam digitalizicie a modernych komunikacnych kanalov, ¢o umozniuje
Studentom prepojit tradiéné marketingové pristupy s aktudlnymi
trendmi v digitdlnom prostredi. Integracia poznatkov do vyucby
podporuje rozvoj analytického myslenia a schopnosti navrhovat
efektivne marketingové stratégie pre kultirne organizacie. Zaroven
prispieva k rozvoju odbornych kompetencii potrebnych pre strategické
riadenie marketingu a komunikacie v oblasti kulturneho dedi¢stva. / The
results of the research represent a significant contribution to the
educational process in the subjects of Marketing and Regional Marketing
in the study program Management in Tourism and Hospitality. They
provide students with a practical example of the application of
quantitative methods of marketing research, such as PAPI
questionnaires, Likert scale, or correlation analyses. The research
findings illustrate the possibilities of optimizing museum marketing
communications according to the principles of economy, efficiency and
effectiveness (3E), thus enriching the theoretical knowledge with case
studies from the cultural sector. The research also reflects the importance
of digitalisation and modern communication channels, enabling students
to link traditional marketing approaches with current trends in the digital
environment. The integration of the findings into teaching supports the
development of analytical thinking and the ability to design effective
marketing strategies for cultural organisations. At the same time, it
contributes to the development of professional competences necessary
for strategic management of marketing and communication in the field
of cultural heritage.




